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“The cultural and creative 

sectors were among the 

hardest hit by the pandemic, 

with over 10 million jobs lost 

in 2020 alone.”

“The COVID-19 pandemic is 

a reminder that no country 

alone can forge the 

protection and promotion of 

diversity within its territory 

and beyond. Culture’s value 

as a global public good must 

be cherished and preserved 

for the benefit of present and 

future generations.”

https://cimam.org/news-archive/unesco-

global-report-online-launch-reshaping-

policies-for-creativity-addressing-culture-as-

a-global-public-good/



https://www.bbc.com/future/article/20200

518-why-singing-can-make-you-feel-

better-in-lockdown



https://www.ox.ac.uk/news/2020-03-27-covid-19-bears-out-research-music-brings-people-

together



Schäfer, K., Saarikallio, S., and Eerola, T. (2020). Music may reduce loneliness 

and act as social surrogate for a friend: evidence from an experimental listening 

study. Music & Science, 3, 2059204320935709.



https://www.enterprise.ac.uk/discover-graduate-outcomes/



APPG FOR ENTREPRENEURSHIP 

ENTERPRISE EDUCATION (p. 4)

https://static1.squarespace.com/static/

58ed40453a04116f46e8d99b/t/5c7ea2

144e17b606144c554b/1551802909907

/007_APPG_EnterpriseEducation_AW

K_REV2_WEB.pdf



Summary of current context

• Creative industries are an important part of the international and national economy (UK 
Music Industry worth £5.8bn (2019))

• Many sector jobs lost due to COVID

• The creative industries brings not only financial value, but also social, cultural, and 
community value

• Creative industries students in higher education are amongst the most likely to pursue 
freelance careers

• Insufficient training in enterprise and entrepreneurship during degree level study

• Barriers to access related to equality, diversity and inclusivity



Where do we go from here?



https://www.rncm.ac.uk/start-entrepreneurship-project/

KickStART 
CREATIVE 
LAB

 CONNECT, 
COLLABORATE

AND CREATE

5 - 7 NOVEMBER
2021

KickStART 
CREATIVE 
LAB

Key activities:
• Placements
• StART Conversations
• Mentoring
• Speed networking
• Entrepreneurship awards
• KickStART Creative Lab
• Black and global majority workshops
• New entrepreneurship content, including lectures and seminars

Over 5,000 hours of student engagement with StART activity 
390 events 

168 new industry partners
131 new materials and toolkits produced



QAA framework (2018)



https://publications.jrc.ec.europa.eu

/repository/handle/JRC109128



StART Entrepreneurship Project, key learning 
points

o Managing uncertainty - creative practice and current societal, industrial and 
international challenges

• Effectual logic

• Failure as a source of new knowledge

o The individual artistic journey

o “For the artist, the practice of entrepreneurship is multi-layered, and qualitatively 
different from the practice of entrepreneurship in the traditional business sense” 
(Bridgstock, 2013, p.125)

o Money matters 

• Defining entrepreneurship

• Money as a taboo



Initiatives to overcome barriers to access related 
to EDI
• Advisory Board member with expertise in equality, diversity and inclusivity

• Speaker diversity (plus live captions and BSL)

• Dedicated research strand examining accessibility and inclusiveness of activity

• Prioritisation of student-led activity

• Student Advisory Board members

”Being on the SAB of StART is one of the best experiences for project development and personal 
development. We were given various activities to choose from, including attending board 

meetings, reviewing content, participating as focus groups for research and organizing events. We 
were able to choose the activities that we are interested in participating in and contributing in area 
that we are particularly good at. The communication methods are flexible and accessible. Over the 

years, our opinion are highly valued and there is significant change of arrangement according to 
our feedback.– Johanna Leung, Student Advisor, RNCM



Recommendations for future research and 
development

• Refocus of training for student musicians is needed – better preparation for freelance work

• Exposure to real world music job market important

• Investment and support for student-led creative projects leads to important social impact

• Mechanisms for student start-ups pre-graduation important

• Mentors and industry partners must be relatable – alumni important

• A strong professional music workforce has wider societal implications, as evidenced by 
COVID-19 research: the impact of music on reducing loneliness, the value of singing 
together, and the importance of music in bringing people together

• StART Ent project next steps: 1) Longitudinal research on career intentions and preparation, 
2) examination of the extent to which this learning applies across the creative industries, 3) 
further development of these initiatives, with a greater focus on artistic identify and student 
led activity

https://journals.sagepub.com/doi/pdf/10.1177/2059204320935709
https://www.bbc.com/future/article/20200518-why-singing-can-make-you-feel-better-in-lockdown
https://www.ox.ac.uk/news/2020-03-27-covid-19-bears-out-research-music-brings-people-together


“I am so grateful for the StART 
project. The whole 

programme was invaluable to 
me and has equipped me with 
the skills needed to pave my 

way into a music industry that 
is so rapidly changing. 

Without the inspiration from 
this wonderful scheme, I 

would have never been able 
to get to where I am today 

with my new charity-
Musicians’ Minds Together.” –

Olivia Hamblyn, year 3 
undergraduate vocalist 2021, 

RNCM
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KickStART Creative Lab participant 
demographics


