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Introduction

* The mentor as guide

* Is mentoring impactful and effective?
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Methodology

* Quantitative Methodology

* Qualitative Methodology






Confidence and awareness

Oonfidence related competency PVl
Efective communication 4.00
Problem-solving 4.00
Building a professional network [JREUY
Gmmunicate in a formal setting JEXU]
Talking about subject knowledge JEXUY
Talking about degree skills 4.00
Gain employment 3.00

Job-interview problem-solving 3.00

Pre-mentoring

Post-mentoring
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Hopes and realities

17 12115
9094
|| 3279 |

/] L]
< & \
‘@' \'b ~x{° b“‘ S & & N S \:3' \""
o &2 fS"% & ? Q‘bb \-&b é,\'b o & @Q @c.. &
& é“ P Y - o
g & & IS 4
S & & & F P G
e L & N & & N \Q.'é’ -{p é
& ® @ o N & o o $ K e
£ ) & 2 h) & o o &
Q?". s° & & < > &&’ Qgg"
& ol S &£ & & &
¢ N & 3 & &
'.\\0 .\QQ \é ‘c}%‘ QbQi \)Q
0\6@ ’5@"‘ & D
& & >
N

B Pre-Mentoring ™ Post-Mentoring

Figure 1. Topic coverage hopes and realities, CRM



Post-mentoring offers and arrangements

Work Part-Time/ Aninvitetoa Aninvitetoa Aninvitetoa Mockinterview Assessment Opportunity to Opportunity to
shadowing/ Full-Time Role work-related networking training event practice  centre practicemeet with their speak with
Work event (e.g. event colleagues internal HR
experience / Conference) team
Internship /
Placement

ETRUE mFALSE

Figure 2. Has you mentor arranged or offered you any of the following additional opportunities, CRM



Participants as “salespeople”

Friends Family People on your course Prospective employers  University teaching  Other university staff
staff (e.g. lecturer)

ETRUE mFALSE

Figure 3. Who do you think you will tell about your participation? CRM






Helptulness & Support

* The right mentors from the right places
e Student-centred mentorship
* Expertise meets need

* Personal growth



Knowledge & Skills Gain
+ Employability skills

* Industry insights

+ Confidence building

* Awareness raising



Additional Qualitative Insight

* Session organisation

e Session/mentoring length or group size
* Timing

* Session logging

e Session content






Summary and recommendations

Survey design
More datal
Balancing mentee preferences, mentor expertise

Increasing the volume of post-mentoring offers
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